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The Upland Media Group supports outdoor activities like conservation, mentoring, birding,
hunting, fishing, foraging, and hiking. We aim to promote and market outdoor businesses and non-
profits in our community that contribute to the well-being of our forests, grasslands and prairies

and all outdoor enthusiasts. We seek partnerships with those who understand the importance of
collaboration for a sustainable future.



Upland Almanac is a premier sporting publication that caters to wingshooters,
bird dog owners, shotgun enthusiasts, and anyone passionate about
the outdoor sporting life. Its pages are rich with insights on upland hunting, fly
fishing, lifestyle features, and destination highlights.

Yet, beyond these topics, Upland Almanac delves into profound narratives and
captivating visuals that reflect humanity’s enduring connection with the natural
world. It celebrates talented artists and writers adept at capturing fleeting
moments, immortalizing them within its pages for generations to come.

The Upland Almanac’s exquisite writing and mesmerizing
photography immerse readers in the vibrant tapestry of the sporting
culture. Through its pages, The Upland Almanac rekindles the

essence of living in sync with nature—a life that embraces both
its challenges and rewards, its moments of pure joy and heartfelt
sorrow—and gives voice to the rich tapestry of the sporting lifestyle.
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2026 PRINT ADVERTISING RATES

ADVERTISING RATES

Cover’s $2,000.00 $1,900.00 $1,700.00
Full Page $1,800.00 $1,700.00 $1,500.00
2/3 Page $1,400.00 $1,300.00 $1,100.00
1/2 Page $1,000.00 $950.00 $900.00
1/3 Page $800.00 $775.00 $750.00
1/4 Page $600.00 $575.00 $550.00
1/6 Page $400.00 $375.00 $350.00

Premium Placement available at additional cost.

Please inquire for B&W rates.

2”x31/2” $150.00 $140.00 $130.00 $110.00

AD DIMENSIONS

Page trim size is 8 3/8” x 10 7/8”. Live area is 1/2” inside the trim.

Full Page

2/3 Page Vertical
2/3 Page Horizontal
1/2 Page Vertical
1/2 Page Horizontal
1/3 Page Vertical
1/3 Page Horizontal
1/4 Page Vertical
1/6 Page Vertical
1/6 Page Horizontal
Classified Ad

75/8” x 913/16”
415/16” x 9 13/16”
75/8”x75/16”
35/8"x913/16”
75/8" x 413/16”
25/16” x 9 13/16”
415/16” x 4 13/16”
35/8” x 413/16”
25/16” x 4 13/16”
415/16” x 2.5/16”

2)) X3 1/2”

85/8”x111/8”
55/16” x 10 7/8”
83/8"x8”
4”x107/8”
83/8”x51/2”
211/16” x 10 7/8”
55/16” x51/8”
4’ x51/2”
25/8"x53/16”
55/16” x 2 5/8”
N/A

Add 3/16” to each trimmed edge on bleed ads.

CLOSING DATES

Issue Ad Close Materials Due Magazine Mails
Winter 11/15/2025  11/25/2025 Mid-January
Spring 2/23/2026 3/15/2026 Mid-April
Summer 5/23/2026 6/14/2026 Mid-July
Autumn 9/6/2026 9/16/2026 Mid-October
Special Edition 10/6/2026 10/16/2026 Mid-November

AD SPECIFICATIONS

INSIDE FRONT &
FULL PAGE AD
8.625” x 11.125”

(Page Bleed) 1/3V

8.375” x10.875”
(Trim Size)

Classified
Ad

Special Discount Rates: We now offer Digital and Print
combined discounts. Please contact us to find out more.

Agency Commission: A 15% commission is allowed to recognized
agencies. Commission to be figured on net space rate plus color

(when used)

James Dietsch, Upland Media Group
Phone: 405.415.5724 OKC, OK

jamesdietsch@cox.net




2026 DiciTAL ADVERTISING RATES

Linked Ads:

« Get your message to our website visitors in the digital format that will help you best
connect with your customers.

« Linked banner ads that help our readers buy your products.
-

UPLAND

UplandAlmanac.com

Leaderboard: $125.00 a month - 450 x 120
Mid Secroll: $100.00 a month - 450 x 120

Side: $100.00 a month - 350 x 500

Issue (In Content): $100.00 a month - 450 x 120

BirdCountryResorts.com

Home Page Feature: $100.00 a month - 384 x 480
Site Wide: $75.00 a month - 950 x 75
Footer: $75.00 a month - 868 x 285
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E-Newsletter Ads: e
Dedicated E-Blasts: . Weekly b

10,000 Subscribers

Size: 576 x 967 (8” x 13.5”)

Monthly .+ Size: 450 x 120

10,000 Subscribers .+ 1x per month: $250.00
32% Open Rate .+ 4x per month: $400.00
1.7% CTR

$1,500.00 - per blast

Video: (Advertisement/Review) n Upland Almanac
- Video featured on websites, YouTube, and
Social Media Channels. Can also be used in
- 3 _ e
our E-Newsletters or Dedicated E-Blasts. I‘[.]j theuplandalmanac

Duration: up to 45 seconds
Single Use $250

n youtube.com/@UplandMediaGroup
Recurring $400 per week YnuTuhe
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ABOUT THE PUBLISHER

It’s an exciting time at The Upland Almanac as we enter our 29th year of
publication!

For the past three years, we’ve been under new ownership, and the positive
feedback on our written content, design, and high-quality printing has been
incredible. Now, we’re building on that momentum by significantly expanding our
digital and social media presence to better connect with our evolving, younger audience. They’re demanding
more videos and more flexible ways to engage with the upland lifestyle they love.

For 2026, we’re introducing several new advertising opportunities:

* Expanded Product Reviews: Both video and written formats will be available to highlight your gear.

* Enhanced E-Newsletter: Reach our engaged audience directly in their inbox with our expanded newsletter.

* Fifth “Reflections” Issue: A new, special issue coming out just before Thanksgiving, providing another
chance to reach our readers.

* User-Generated Content (UGC) Videos: We’re excited to partner with brands on short-form UGC videos,
recognizing the power of branded hashtags and authentic customer stories.

We’ve also been listening to our readership. Through two years of surveys, we’ve learned our audience is
interested in more than just hunting. We’re now weaving more stories about fly fishing, hiking, and camping
into our rotation of well-written articles, ensuring we cover the full spectrum of the outdoor experience.

Thank you for your interest in partnering with us. We’re eager to work with you to help you connect with our
passionate and growing audience.

Gl

Ernie Foster, IV, President/Publisher

IN EVERY ISSUE

- BIRD DOG HEALTH MATTERS
- CLASSIC UPLAND GUNS
« THE CHECK CORD
- MAKING EVERY SHOT COUNT
- UPLAND CHEF
« NEW TO THE GAME
« ARTISTIC LICENSE
« REVIEWS
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Our MissioN & PRoMISE TO You

Our mission is to provide you with the highest quality design,
print, and fulfillment services each and every time. We promise
to exceed your expectations, on time, and within your budget.

Explore Print and Signage options as an advertiser!

With over 65 years of experience in marketing and print services, Webster also specializes in design and
creative services.

Competitive rates for Ad design, postcards and direct mail, newsletters, pocket folders and inserts, trade show
banners and all types of signage.

Webster even does packaging design and printing!

Unique to this industry are customized “storefronts” for corporations who have large sales forces or multiple

store locations. These storefronts can include static print/signage items as well as POD (print on demand)
materials such as business cards, sales flyers, postcards etc.

Items are printed or pulled from our warehouse and shipped within 48 hours!

Please contact info@websterprinting.com for more details.

HUNTER

A SUPPLEMENT OF THE UPLAND ALMANAC

We talk about mentoring new hunters and fisherman, why not writers, artists & creators of all types?
Our goal is to preserve outdoor sports traditions through story and art.

Successful Hunter, a supplement of The Upland Almanac, is more
than just a magazine; it's a mentorship program fostering the next
generation of storytellers and artists. We give budding writers and
artists exposure and advice through seasoned veterans, igniting a
vibrant exchange of knowledge and passion.
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At Successful Hunter, our mission is twofold: to showcase the rich tapestry
of hunting and outdoor experiences through the works of emerging writers, artists, and photographers, and
to support these talents by channeling proceeds from corporate underwriting, grants and personal donations

towards funding their work and supporting nature conservation initiatives.

We believe in the power of art and storytelling to inspire action, and through our platform, we aim to raise
awareness about the importance of preserving our natural environment.

By fostering a collaborative community that values creativity and environmental stewardship, we strive to
not only promote the joys of the outdoors but also to empower and elevate the voices of tomorrow’s artists dedicated to conservation.

Ernie Foster
\\/\ /// Phone: 781.447.5484 ext. 250 | Cell: 617.620.0999

- ernie@websterprinting.com
W BST www.websterprinting.com MEDIA GROUP




